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ad: "<div id=¥"aclrkDKGY¥" style=¥"width:300px;¥"
adld: "469184412243776"

adUnitCode: "js-ad-top-pc-17

adUrl:

adapterCode: "microad”

» adserverTargeting: {hb bidder: "microad’, hb adid

auctionld: "3ef5c147-c1d9-4088-b0c1-0a41bed66295”

bidder: "microad”

cpm: 48, 8940865
creativeld: "268774 27
currency: " JPY"
» getCpmInNewCurrency: £ (e)
» getIdentifiers: £ ()
» getSize: + ()
» getStatusCode: F ()
height: 250
mediaType: “banner”
vm . -
»fadvertiserDomains: [ udtrucks. com’ ]
dnner

medialype:
networkId: 43
networkName: “UniverseAds”
P [[Prototypel]: Ohject
Pmetrics: {startTiming: £, measureTime: £, measureHookTime: #, checkp
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